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W) o iz /N IRIEA Y =bX+aZk MR ]
HARE, RIS ARG EREGE . teah, X
& T RARARIA A BT E LA EE, #E SR Eh &
B, k4.

x4 EPREBCE
mEA KB WMEC mKD
INFHIIRYT 283 25.7 26.6 28.2
jﬁ‘ EWERTT 310 28.4 26.1 24.3
(ENIZSX) WHHY 274 265 311 347
BRESATT 13.2 19.4 16.3 12.9

TEAL & PR e B PRSI, AT SR
o WM EE MRS, ] AFIERR
RESIR I BB RAR . 2R E, FA/BIYLE
Wk A AT, Horh KB BCE A EEEAA
W, F2EC/D S FAE AL

LU A, TIFRCEE R B, Siglifk170.05,
RIS EE S AR T . IR, AT L

F5BRGEE L
$8hr) .
o - - \ R R Adjusted R® S[d'EES’tT.Z;t’: the
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W, HARESigftT0.05, BWiur A, WEs
AT

WA, BUHRT AT 693.165, TS
J7N0.944, FIISZETHRIMIEE N 794.491, AHN
FIME R p {1 0.000 (/NF0.05) , FIAHZRXSY
FAAEERIER R o MBI A3 . B MRS5S IRSE )y
ZESHTASR, Wk,

T INHIEA T, 3R7 &Rl 77 /2 2 B0R
Bl vl , Hh s 2508 2.478, [HIH AL
40.703, ZeMEFNESEIARE R 2 /20.017, brdfE
IRE R ECR0.677, FIH R TR K STt B
MEAE R42.361, TR IR 0.000 (/N T
0.05) , APANEIHRBCE B FE X, fFRH)y

FlY=2.478+0.703X, [FFRR A3ty . f . HE4S
PR R 43 BT 45 S o A FE = B iE AR 1L R 2K
( Standardized Coefficients ) , FrifEL REAEH AL
7R 2 B AR R AR FOR AR R AE DU S
D PRARAZ B NAEIE RS UL TG I A

X RA RIS PRI TR EN R I T, AR
FEACACBRITA AL (Beta) , RIS ARIGER T BE M
A7 . el >N => 1T > 145

PG R, BRESIAT I H A AR (3R
8) , MBI AR ., AERNBORLA T 5
Wi, X AFESRHT, YA B 1 S A 2 fi
HRBENBUEAZ, 1 HLIH k2 AR ST = i i
YRR pRgs (BIAT, 0. (AT ) , MdES

T 6 AENMMERLE
ANOVA Sum of Squares df Mean Square F Sig.
Regression 1 693.165 1 1 693.165 1794.491 0.000
NN Residual 1 996.622 2116 0.944
Total 3 689.787 2117
Regression 1 686.575 1 1 686.575 2 564.605 0.000
B1id/ A1 UN g Residual 1383.412 2104 0.658
Total 3 069.988 2105
Regression 1 664.032 1 1 664.032 2 033.766 0.000
ot A Residual 2 203.468 2693 0.818
Total 3 867.500 2694
Regression 100.603 1 100.603 77.508 0.000
i A Ny Residual 906.199 698 1.298
Total 1 006.802 699
xR 7 EANRELRLE
. Unstandardized Coefficients Standardized Coefficients .
Coefficients t Sig.
B Std. Error Beta
( Constant ) 2.478 0.139 17.770 0.000
INFIERTS 0.703 0.017 0.677 42.361 0.000
( Constant ) 1.734 0.130 13.325 0.000
RIERS 0.776 0.015 0.741 50.642 0.000
( Constant ) 2.515 0.135 18.577 0.000
i RS 0.701 0.016 0.656 45.097 0.000
( Constant ) 6.356 0.268 23.680 0.000
BREEIRTT 0.545 0.062 0.316 8.804 0.000
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EERE (BIREEIATY) o

= 8 R A IBEE R

[EHR%L (Beta) IRah 2%
MRS 0.677 28.3
TEMAERTS 0.741 31.0
fdi FERTT 0.656 27.4
BRAEERTT 0.316 13.2
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TR TR ffg 25 AU o B B LW 7 Ja MR G = i Bk 5
Wiy, MBS IR . IWANSIE AR,

ARALTRARLRME R, IR NSRS 2 ek . 128
R Ree 2T I E A Eh /i 3%, A BT IR A&
BOCKHA R,

AT E RN IR PA MhRiE: W To/148 5, &%
SERHN (Reward ) IFIREA1, #5351 (Penalty ) B
W06 K THT0 08, I LI SEBR o3 A i e 22 J5)

MRS, BRI A RBOK . Bk

Eﬁ-%ﬂ (EEEN %?%%ﬁﬁﬁS 7, BRTION
oy RIS, BT, BESTNARIR . X

ﬁﬂ%%%&ﬂ%ﬁ%%ﬁfﬂﬁﬁﬁﬁﬁ
Wi, SRS R AT PR o

TP AR (R9) , R AFRITIHE &
FEPRXTH S B R, N SCHEERR . AAIER
W, BRI R IR, WA P/
HrECVA R R i A PR ) (R SRR S T B b i s
OSCHEAE TR s R . A T BEDE
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PEDA R P2 IR & . BEZEERTYY, 2 E P AEFIR
SRS BUIRSS RO Bl 44 PR () L ] TR 4R AR

A Shapley ValueZ3 M7 550 FfiMag ( FEZEE )
BEEX, FEILTMAEE: —S%Ehsk st
(133 AHEFREIRT L bmll 350, /T AR SR 35
T N LHE , I A BRI A Oy S
BRI A, T IMagh®{E, FRRiE
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bl S5 5N

4 Fig 51ig
41 ﬁﬁﬁiénlb

AW FERRIERAS LA AT R, 21 BTl
FLEnAAE . R SIS E e AR, R
4 MZOIRTT, H AR FLA I o E i e
FRERR o IR RS TR A
i TR 2 AT o $EFR R A e A v
MR AT P . TR . AT AESEE, R
FEFRPREF SRR SR . AN, WROR S ART AT =
PABPRESREGEIT . MG, B TR ES, IR
@ﬁ%*,%%%%%ﬁ%%%kﬂ#?ﬁ
e, ﬁw%?m%%@ %ﬁ L*ﬁm
SEATHVNFIAYY & o AE 7L 7 At A T A 7 T

M E T, SRS B 2 5 AR IR
BT ELE R W W S SR R P 45 R A
W, ASE= S SRR AN . W, e
piaEE CELT R CPORE” 2R, TR SRS IR
PR R DG RS, X ARG AR T R
J&, SEH RS RO S I e Em . R
ey S R PR VRS 7Lt 0 2 5 R 2 T T
WA TR M . SRR, TSk
DRI R 36 28 Lt G i 8 4 3 8 L
85 43, S0 /5 ML YAL T 5 25 N 4 s
M, &SRR ESS SH T HIRIETE—
B, X5 Rt P UE A T BERAS L I B
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R 9 ELFE ( Shapley Value ) TR

s A s B 2 C s D

Penalty Reward Mag Penalty Reward Mag Penalty Reward Mag  Penalty Reward  Mag

N ]

HENE 261 169 431 -268 225 493 233 132 36.5  —25.4 24.0 49.4
f8hr2  -181 112 293 -11.8 7.8 196 -21.8 123 341  -133 9.8 23.1
f8hR3 -174 103 277 176 13.4 310 -186 107 203 154 12.0 27.5

BT

R 06 2.8 34 29 8.2 11.1 -88 83 17.1 -2.5 13.2 15.8
Eizt o) -0.1 1.7 1.7 -3.4 16.1 19.5 4.2 2.3 6.6 -2.9 5.4 8.3
f5br 6 -0.6 1.2 1.7 -1.9 6.9 8.8 -5.3 0.8 6.1 —4.5 6.3 10.8
JabR 7 -0.6 1.2 1.7 -2.2 11.1 13.3 -5.9 3.1 9.1 -1.4 7.6 9.0
J5FrR 8 -5.3 134 188 0.0 7.5 7.5 -1.0 6.4 7.4 -6.5 11.2 17.7
F8FR 9 -8.1 201 282 -16 11.1 12.7 =101 9.0 19.0 -2.8 13.1 15.9
F5F5 10 4.2 6.9 1.1 -02 1.5 1.7 -4.9 4.9 9.8 -0.2 0.1 0.4
F5F5 11 -3.0 5.6 8.7 -1.2 10.1 11.3 -5.6 2.8 8.4 -0.4 7.4 7.8
Fabr 12 -37 11.7 154  -0.1 6.6 6.7 —-4.4 7.0 11.4 -0.1 1.0 1.1
f8hr13 =33 6.0 9.2 -0.9 6.5 7.4 -1.7 33 5.1 -2.2 11.0 13.2
f8br14 =33 3.8 7.1 -1.3 8.6 9.9 -0.8 0.0 0.8 -0.7 1.8 2.5
f8hR 15 6.0 125 185 -0.8 0.3 1.1 -8.5 5.8 14.4 4.6 4.8 9.4
f8hr16  -6.9 148 21,6 -1.6 11.9 13.5 —4.1 4.9 9.0 -0.2 7.5 7.7
Bhir17 -11 1.3 2.4 -0.7 4.1 4.8 2.4 1.6 4.0 -6.2 12.4 18.6
Bhr18 23 7.6 9.9 -2.6 11.9 14.6 24 46 7.0 -5.3 12.8 18.2
1o 1.7 1.7 3.4 -3.9 21.5 25.4 -25 3.0 5.5 2.1 9.0 11.1
EhR20 =35 186 221 26 11.7 14.3 4.3 5.3 9.6 -8.6 17.2 25.8
EhR21 04 0.0 0.4 -1.7 9.2 10.9 -93 164 25.8 -0.2 1.5 1.8
EhR22 4.2 105 146 0.7 4.8 5.5 -9.7 143 24.0 -0.7 4.3 5.0

BERTT

FEikiRSs  -4.0 4.0 8.0 -7.1 4.2 11.3 -53 4.7 9.9 4.8 5.3 10.1
EhR24 4.6 4.6 9.1 -7.4 2.5 9.8 -6.7 5.6 12.3 6.4 6.3 12.6
FEhR 25 -8.2 6.3 144 =99 5.0 14.9 -8.6 6.0 14.6 -8.6 6.9 15.5
fabr26  -8.2 5.9 14.0  =9.0 4.5 135  -109 7.1 18.0 -7.6 6.7 14.3
FahR 27 -9.9 7.6 175 -13.1 7.6 20,7 -10.8 72 18.0 -7.6 6.8 14.4
f8bR28 -13.6 101 237  -11.0 5.8 16.7 -9.8 6.4 162 -10.2 7.7 17.8
F5h7 29 -7.6 5.6 132 -85 4.6 13.1 -6.3 4.6 10.9 -8.1 7.0 15.2

BRE T

&P -13.7 7.8 216 -16.6 17.1 33.7 -183 227 41.0  —24.6 12.7 37.4
fabR 31 -13.9 3.6 174  -88 1.8 10.6 -9.8 1.3 11.1 -4.7 1.8 6.6
f8bR 32  -195 156 351 234 17.0 403  -10.0 132 232 -175 18.2 35.7
F6h7 33 -9.3 16,6 259 -3.2 12.2 154 =124 123 24.8 -9.5 10.8 20.3
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Research on Fine Control of Dairy Enterprise Costs under the
Background of Industry—Finance Integration

NIU Yajuan, HUANG Jiaxin

Lanzhou University of Finance and Economics, School of Accounting, Lanzhou Gansu 730020

Abstract: With the intensification of competition in the dairy industry and the diversification of consumer
demand, dairy enterprises are facing challenges such as high raw material costs and stringent quality control,
and the importance of cost refinement and control in the context of industry-finance integration has become more
and more prominent. Based on the literature, this paper analyzed the existing problems of cost management in
dairy enterprises and explored the strategies of cost refinement and control under the framework of industry-finance
integration. The study aimed to provide dairy enterprises with ideas and paths for cost refinement and control, and
help enterprises implement efficient cost control.

Keywords: dairy enterprises; industry-finance integration; cost control; fine management

A 37T

Abstract: [Objective]Satisfaction research is widely applied in non-FMCG industries, particularly in retail,
finance, and aviation services, yet it remains largely untapped in the FMCG sector.This study constructs a
satisfaction index system for the liquid dairy product industry, aiming to provide insights and reference strategies
for enhancing product satisfaction and refining consumer experiences.[Method] An online questionnaire survey
was conducted using random and targeted sampling, along with sample augmentation method to collect data.
Regression models and Shapley Value analysis are employed to identify important consumer experience touchpoints
and indicators.[Result]A consumer satisfaction indicator system is developed, encompassing 4 secondary and 33
tertiary indicators, while considering market share in the assessment of brand/category importance.[Conclusion]
The satisfaction scores measured by the indicator system align with market sales data.The analysis of MOTs driving
overall satisfaction suggests that consumers’ current demands for liquid dairy products are primarily focused on the
physical level. Therefore, Dairy company should prioritize attention to the purchase and usage experience, and then
gradually meet the needs for emotional connection.

Keywords: liquid dairy industry; consumer satisfaction; regression model; Shapley Value; index system
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