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Abstract: With the popularity of the Internet, mobile phones, search engines, and application of new media platforms,
the ability and speed of people to obtain scientific information has been greatly improved. Traditionally, the dissemination of
scientific information pays more attention to the communication process, the circumstances and the impact of dissemination
of results. Science fiction plays an important role in the dissemination of scientific ideas, scientific values, and the spirit of
science. From the communication point of view, the use of Elaboration Likelihood Model of Persuasion, AMO factors can

enhance the influence of science communication in science fiction.
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