2010 EE12H F52

S5 (029) 88

14

SELTESE oML B ORAY
2ohr: DAL

REF  WHRAE

AEFREKREOIEER, L3 100871)

The Determinant Factor Analysis of Science Popularization

in Crisis: The Psychological Perspective
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Abstract: From the psychological perspective, we classified the factors which affect the results of science popularization greatly.

After reviewing the concept and analyzing the goals of science popularization, by combining with the special features of crisis, we

gave a comprehensive presentation of the mental characteristics of communicating interlocutors and the physical characteristics of

information content that could impose on the results of science popularization in crisis.
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