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F A 3 0.698 0.874 0.784 (GsYiss 0.516 0.512 0.455 0.853
(Es83274 30731 0.891 0.816 {5 E R 0.600 0.752 0.652 0.534 0.856
(EP=YoiE 4 0728 0915 0.877 FUEATEE 0679 0.655 0.587 0.678 0.680 0.826
FERMEE 3 0733 0.892 0.818 RESERTT 0.401 0.630 0.577 0.425 0.533 0.476 0.827
R {5 4 0682 0895 0.845 eGP A LIOE AVE 9 F AL ICR: 5 &—3ti; U: (5477
TR 3 0.683 0.866 0.772 M IR s I A A R AR SC A
% 6 AFHEMZXETFHR

EE—H EEFE A =5 EERE GEXNEE SRAEE  EEFENA
ICR1 0.834 0.476 0.440 0.438 0.521 0.548 0.337
ICR2 0.744 0.371 0.381 0.334 0.352 0.462 0.230
ICR3 0.830 0.521 0.429 0.457 0.546 0.611 0.378
U1 0.500 0.843 0.594 0.496 0.656 0.592 0.532
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Using the Advantage of “Human”: Research on the Application of
Virtual Digital Human in Science Popularization

Cai Yukun Chen Yuyao

( College of Tourism and Media, Chongging Jiaotong University, Chongging 400074 )

Abstract: In recent years, the development and application of virtual digital humans have been
heeded in science popularization research. This paper mainly examines two kinds of virtual digital
humans used in science popularization: virtual scientists and virtual digital humans engaged in science
popularization in the media. The study believes that with the support of digital technology, the number
of virtual digital scientists can be unlimited, their appearance is more novel, and they have intelligent
scientific content production capacity, which can reduce the time pressure and communication
pressure faced by human scientists engaged in science popularization, and improving the common
problems in science popularization, such as the stereotypes of scientists. These advantages provide
new ideas for science popularization under the background of digital transformation. However, we
must pay more attention to the role of virtual digital scientists in guiding scientific value and restoring
scientists’ trust, and through multiple regulations to control the potential risks of those type of scientists.
Keywords: virtual digital human; scientist; avatar; the image of the scientist
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A Study on the Factors Influencing Digital Youth’s Willingness to
Adopt Science Information Published by Science Popularization
Influencers

Wang Jiuling' Tang Shukun"’

( Department of Communication of Science and Technology , University of Science and Technology of China,
Hefei 230026 ) '

(' Science Communication Research Center of Chinese Academy of Sciences, Hefei 230026 ) 2

Abstract: Social media platforms are important channels for digital youth to obtain science information
and science popularization influencers are significant participants in science popularization on social
media platforms. Based on the Elaboration Likelihood Model ( ELM ) and the Information Adoption
Model (IAM ), this paper uses an online questionnaire to obtain data. It utilizes a Partial Least Squares
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Structural Equation Model ( PLS—SEM ) to investigate the factors influencing digital youth’s willingness
to adopt the science popularization information released by science popularization influencers on social
media platforms. The study found that the quality of science information posted by science popularization
influencers did not significantly impact the perception of the usefulness of the information. In contrast,
the credibility of the source, the affinity of the discourse, the consistency of the information and the
rating of the data all significantly positively impact the digital youth’s perception of the usefulness of
the information. In addition, the perception of information usefulness can further positively influence
the willingness to adopt science information. These findings further validate and extend the IAM in a
theoretical sense, and in a practical way, they also provide some suggestions for different subjects:
the science communication influencers can actively set some identity labels for themselves and adopt
more friendly strategies for discoursing; social media platforms can display the reviews reflected by the
audiences in a more dimensional way, making it easier for users to refer to the opinions of others.
Keywords: science popularization influencers; science popularization; information adoption;
elaboration likelihood model
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Content Production and Body Concept Reshaping of Internet Science
Popularization in Women'’s Health: A Discourse Analysis Based on
Social Media Platforms

Shen Shuang"® Tan Huawei’

( School of Journalism and Communication, Zhengzhou University, Zhengzhou 450001 ) '
( Xinhua News Agency—Mu Qing Research Center in Zhengzhou University, Zhengzhou 450001 ) °
( School of Politics and International Relations, East China Normal University, Shanghai 200241 ) 3

Abstract: Women’s health is essential for women’s social status. With the more diversified demands
of female users in the new media era, women’s demand for health discourse and gender awareness has
become stronger. Based on spreading the scientific knowledge of women’s health, Internet women'’s
health science popularization attempts to help women construct a comprehensive and objective concept
of body and health through the dissemination of scientific discourse. Starting from the theoretical
perspective of body sociology, this paper explores the content production and discourse construction
of women’s health science popularization on today’s social media platforms. Findings reveal that
through the three—dimensional thematic narrative frameworks of the menstrual cycle, gynaecological
diseases, and childbirth, the current women'’s health popularization has expanded the understanding
and perception of women’s physical health through the visible expression of women’s bodies, the de—
stigmatization of diseases, and the remodelling of body roles. It responds to the inherent value demand
of health science popularization in the new media era from the level of knowledge—discourse perception.
Keywords: female; science popularization of health; Internet science popularization; body concept
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