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English Abstract

factors. The research results show that the external environment and institutional mechanisms are the root
factors that restrict the effectiveness of science popularization work in counties. Among them, the policy
environment and population environment are the deepest factors; personnel, venue, and channels of science
popularization are the most direct factors which influenced by organization building and funding of science
popularization. Based on the research conclusions, relevant suggestions to improve the effectiveness of
science popularization in county are put forward.

Keywords: science popularization in county; grounded theory; ISM model
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Abstract: The current situation of science popularization service in Chinese college and universities is
lacking effective and applicable evaluation indexes. Based on the in-depth research of 25 universities in Jilin,
Anhui and Zhejiang provinces of China, adopting Grounded Theory to conduct three-level coding for the
survey interview content, the classification and theoretical model of the evaluation indicators are gradually
established after the analysis and comparison of the co-word network. Then the three-level evaluation
indicators are produced. The aim is to make a preliminary step in the evaluation research on the nationwide
science popularization service in colleges and universities with the pilot demonstration, theoretical model,
index system and operational tools.

Keywords: grounded theory; science popularization service in colleges and universities; evaluation of
science popularization; evaluation indexes
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Abstract: Based on the DIIS framework and the theory of communication effect, this paper proposed a
theoretical model of the effect path of science communication on the cognition (reputation, association,
perceived quality, trust)- attitude (satisfaction)- behavior (loyalty) of college students on scientific research
institutions. Taking Chinese Academy of Sciences as an example, a questionnaire survey was adopted to
collect data and a structural equation model was established to verify the theoretical model. The results
showed that science communication has significant positive effects on the behavior of college students
through four effect paths. According to their effect, from strong to weak, they are “science communication,

% ¢ 9% ¢

perceived quality, satisfaction, loyalty”, “science communication, trust, satisfaction, loyalty”, “science
communication, association, loyalty”, “science communication, association, satisfaction, loyalty”.
Keywords: science communication; cognition-attitude-behavior; the theory of communication effect;
structural equation model

CLC Numbers: G206.3; N4 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2021.05.010

PR . AT

(HEHR) (RAF) BFEAHFERMLLE, PAHEALHZH, 2
FHET AR F AR B 2006 F EX B RAATAR, LT BAFE LA
FEAERR, AT WREAFRBHT, EHHLEFLLE" . KRR “F

157 “H IR CEBIRERT “ERIET LERE” FA2R,

WP T KRAEFBAS, Wil KigH AL ZAE L HEIEEAR TR
MR A XA AARIT I (SRR ). AT M A 58 30.00 T, 4F 180.00
o T L3RBT (MREAR S 80-564 ).

F 3k http:/kpyj.ijournals.cn

| 104 |





