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English Abstract

and human beings. Finally, this paper discussed the characteristics of the results, the similarities and
differences between the results and the existing studies, the rationality and limitations of the results.
Keywords: high school students; image of scientist; phenomenography; science education
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Research on the Development Path of University Museum Science
Popularization Based on SWOT Analysis

Zhang Jingwen' Guo Meiting’

( Nankai University Museum, Tianjin 300071 ) !
( Faculty of History, Nankai University, Tianjin 300071 ) *

Abstract: SWOT analysis method is used to analyze the opportunities and challenges brought by the
current internal and external environment to the science popularization of university museums in China. It
suggests that the university museums have strengths in collection resources, scientific research strength,
talent team and local science popularization resources, and weaknesses in lack of popularization of
scientific research achievements, perfect volunteer team and management system. At the same time,
university museums are facing the impact of popular science media, adverse impact of public opinion
environment and other challenges. For this purpose, this paper puts forward the development strategy
matrix of science popularization work in university museums and provides a new development idea for
the further improvement of comprehensive science popularization ability of university museums.
Keywords: university museum; science popularization; SWOT analysis
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The Transformation of Emergency Science Popularization Mode in the
Context of Media Convergence: A Case Study of SARS and COVID-19 Events

Zhou Rongting"" >  Li Pei' *

( Department of Science and Technology Communication and Policy, University of Science and Technology of
China, Hefei 230026 ) '
[ Key Laboratory of Immersive Media Technology ( Wanxin Media ) , Ministry of Culture and Tourism, Hefei
230026 | °

Abstract: This research took SARS and COVID-19 as cases, with digital interactive services

“2-3-6" model as framework, summarized the new elements, new platforms, and new forms of
science popularization in the media convergence environment. Under the background of technology
leading media convergence, this paper put forward the emergency transformation happened on the
science popularization in three dimensions, namely the transformation of information from the multiple
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breakpoints to the “live broadcast” at the whole process, the transformation of media from single
channel to holographic real reproduction, and the transformation of audience from passive reception
to interactive participation, and to provided reference for the construction and innovative practice of
emergency popularization mode under the media convergence environment.

Keywords: emergency science popularization; media convergence; COVID-19; SARS
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A Study on the Effect of Youth College Science Camp
on Science Interest

Jiang Cheng' Zhan Yan' Wang Wei® Mao Yujia>® Wang Cong'

( University of Chinese Academy of Sciences, Beijing 100043 ) '
( Children &Youth Science Center, China Association for Science & Technology, Beijing 100080 ) *

Abstract: Science camp is one of the important science activities for young students besides formal
school education. This paper takes Youth College Science Camp in 2019 as an example to explore the
effect of extracurricular science camp activities on students’ science interest. An ergodic questionnaire
survey was conducted with a large sampling (n=11980). The result shows that Youth College Science
Camp has a positive influence on the development of students’ science interest, perceptions of interest in
science as well as on their tendency of choosing majors. It also has a good promotion effect on attracting
young people to enter the scientific community and engage in scientific careers.
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Abstract: As a new form of industrial integration, science popularization game has broad prospects, but
there are still many basic problems to be clarified. This paper analyzes the current status of domestic science
popularization game from both enterprise and product aspects. Focusing on opportunities and challenges,
this paper tries to put forward suggestions from the aspects of platform construction, industry development,
talent reserve, content construction, marketing and profit model for its future development.
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