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English Abstract

well as enhancing public engagement in science in China.
Keywords: global warming; public engagement; online forum
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Knowledge Mapping and Hot Topics of Science Communication and
Popularization Abroad: A Bibliometric Analysis Based on SCI and SSCI

Fan Qingtao””> Yuan Rubing"® Zhou Lei"? Du Yun"’

( Beijing Institute of Science and Technology Information, Beijing 100044 ) '
( Beijing Decision-making Consultant Center for Science and Technology Strategy, Beijing 100089 ) *

Abstract: Science communication and popularization is an important way for the public to recognize
science, understand science and enhance scientific literacy. By choosing the SCI and SSCI databases
as data source and using CiteSpace to analyze 1 370 journal articles of science communication and
popularization from 1999 to 2018, this paper drew the knowledge maps of the distribution of papers,
research subjects, high—cited journals, high—cited authors and high—cited references to show the
development context and hot topics. Finally, the author summarized the characteristics and trends from
the following aspects: research foundation, research methods and research content, so as to promote the
innovation and development of domestic science communication and popularization research in China.
Keywords: science communication; science popularization; knowledge map; bibliometrics
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An Analysis on Means of Improving the Interestingness in Science
News: Take the Xiang Newspaper as an Example
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Abstract: By means of document reviewing, this thesis focused on investigating the science news in
Xiang Newspaper and intended to establish an organized methodology to systematically enhance the
interestingness in science news based on the news structural factors like title, news—lead, main part and
conclusion. This paper extracted and summarized some methods such as cliffhanger setting and rhetoric
improvement in order to help the science journalism practices improve.
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