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The Research on Science Communication by Video on “Tik Tok”
Hao Qiangian
( China Science and Technology Museum, Beijing 100012 )

Abstract: Given the booming industry of short videos, science videos should be innovated and
developed with more dynamic forms in order to make science popularization more popular. This paper
takes “Tik Tok” as the research sample, and summarizes two communication forms of science short
video on “Tik Tok” , which are releasing short videos and launching challenge activities. The study
found out three advantages of “Tik Tok” for science video communication, which are closing the
distance with public, promoting co—construction and sharing of science video resources, and using
fragmented time for science communication. Finally, this paper proposed some suggestions about how
to make science communication better on “Tik Tok” such as improving accounts’ credit, updating
displaying ways, and calling up attractive challenge activities.

Keywords: science communication; short video; Tik Tok; innovation
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Operation and Effect Analysis of Science Communication Activities
of German Girls’ Day

Shang Qiongjie Mo Yang
( Faculty of Humanities, University of Chinese Academy of Sciences, Beijing 100049 )

Abstract: German Girls’ Day is the world’s largest career guidance activity through science and
technology communication activities, aiming to guide middle school girls to pay attention to traditional
male—dominated occupations. In 18 years, it has been working to improve girls’ awareness on male—
dominated occupations, particularlly mathematics ( Mathematik ), information ( Information ), natural
science ( Naturwissenschaft ) and engineering technology ( Technik ). So as, to improve women’s
training—, internship—, and job application rate in these fields. Literature study and interview are main
approaches in this paper to analyze the influence and effect of Girls’ Day by studying its organizational
ideas and support system, project management and running mechanism, activity content organization
and promotion strategy.

Keywords: Girls’ Day; Germany; science communication; operation effect

CLC Numbers: G206 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2019.03.010

| 113 &





