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English Abstract

A Study on Information Graphics of Science Popularization

Zhou Yinyan Zhang Yanxiang
( University of Science and Technology of China, Hefei 230026 )

Abstract: Tasks of popularizing scientific knowledge, promoting scientific methods, promoting the
scientific thoughts, fully stimulating the whole public’s creativity and enthusiasm of the innovation are
all important for the era development. During the era of picture—reading in the new media environment,
however, there are very rare people could have patience to finish reading information from long text.
Employing the graphic ways, the science information graphics popularize the complicated contents and
abstract scientific clearly and directly, and help them accepted by the public, While let the brain enjoy
the relaxing reading experience, this method aims to appeal the attention of the public in order to help
the knowledge be more widely shared and communicated, so as to improve the effect of the science
popularization.

Keywords: science popularization; information graphics; knowledge visualization
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An Examination of Risk Communication Research Based on a
Perspective of Knowledge Mapping

Zhang Wen

(' School of Journalism and Culture Communication,

Zhongnan University of Economics and Law, Wuhan 430073 )

Abstract: Taking more than 2000 “risk communication” research papers included Chinese journal
databases and WOS as the statistical sources, this paper studied the main research points and research
characteristics in risk communication research field by using SPSS and UCINET to carry out a
multidimensional scaling analysis and social network analysis. By comparing with western research, this
study pointed out the limitations of current research in China: overlooking the public opinion and normal
risk. Unbalanced social structure might be the most relevant reason.

Keywords: risk communication; knowledge mapping; risk issue; communicators
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