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From Paper to News: Take China Science Daily’s Paper News Report
as an Example

Zhang Mingwei"’

(' School of Public Affairs, University of Science and Technology of China, Hefei 230026 ) '
( China Science Daily, Beijing 100190 ) *

Abstract: Paper, serving as an important manifestation form of scientists’ research results, bears the recent
progress in science and technology. In addition to being used for academic communication among peers,
papers are also important sources of science news. It is an important way for news media to collect and compile
news articles with papers as clues and main content. On the basis of putting forward the concept of paper
news, this paper mainly takes the paper news report of China Science Daily as an example, and analyzes and
studies the current situation, significance, characteristics, clues, elements and bottlenecks of paper news by
means of interview and case analysis. In addition, this paper also seeks to predict the future development of
the paper news following the arrival of the era of artificial intelligence.

Keywords: paper news; news writing; science news; science popularization; artificial intelligence
CLC Numbers: G212 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2019.02.001

An Analysis of Integrated Marketing Communication Strategy of AR
Science Books: Take Future Machinery World as an Example

Zhou Rongting Hu Xianfeng

( Science and Technology of Communication and Policy,

University of Science and Technology of China, Hefei 230026 )

Abstract: AR science books, which carries advantages of improving reading experience, three—
dimensional content presentation, and multi—sensory interactive experience, have become a new trend
and profit growth point of the publishing industry under the media integration environment. To promote
the healthy and stable development of AR science book market, it is necessary to adopt appropriate
marketing strategies. This paper starts with delving into the existing problems of AR science books,
and proposes idea of the design of AR science book consumer strategy, the design of cost strategy, the
design of convenience strategy, and the design of communication strategy under the construction of 4C
marketing theory. Under the guidance of the theory, exploratory marketing practices are targeted at AR
Science Books of the Future Machine World.

Keywords: AR science book; 4C theory; marketing strategy; Future Machinery World

CLC Numbers: G210 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2019.02.002
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