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scientific risk perception, and the dimensions of competence trust and goodwill trust have a significant
impact on the public scientific risk perception; Last but not the least, individual risk preference of the
public has negative effects on scientific risk perception.

Keywords: science communication; trust; risk perception
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Abstract: With international climate conferences successively held in Copenhagen, South Africa, Paris,
the concern of “climate change” is continuously gaining momentum, and scholars carry out researches
and offer suggestions from different perspectives as well. In the occidental world, science communication
of climate change communication has developed into a more systematic research area and discipline after
nearly 50 years, development.From that sense, how about the research conducted in that area in the
past decade? How about the issues are under study and discussion? And how about the distribution areas
of scholars? The study chooses the papers from the international top journals “public understanding
of science” and “science communication” between 2006 and 2015, the theme is set for “science
communication of climate change” . The study constructs categories from the literature type, publication year,
country distribution, organization, research theme, methods and theories, co—operation, keywords
and other aspects by utilizing quantitative statistical analysis, and in the paper the current situation and
trend of science communication of climate change in the past decade are outlined and analyzed. Results show
that academic research on climate change is changed and impacted by the heatedly—debated topics which the
conferences attach great importance to,such research is not coherent and systematic. “Media” plays a decisive
role in setting the framework and discourse for climate communication, interactions and impacts from multiple
communicators, as well as the attitudes and behaviors of the public are the focuses which it cares about.
Keywords: climate change communication; literature information visualization; science

communication; public understanding of science; the current situation and trend of research
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