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Abstract: As one of the most important forms of science communication, science fiction film has experienced continuous
and tremendous changes during the past more than a hundred years. The results about categorical data analysis of Top 100
science fiction films show that the linkage type elements of science fiction film become more and more varied and audiences
regain their faith in science. Moreover, the categories of linkage science are diversified and marked with the stamps of the
time; with a low barrier to entry, the subject tendency and worldview of films are adapted to the reality gradually; And
audiences tend to love the film which is both technical and thoughtful with different forms of international cooperation.
Communication subjects should improve scientific literacy and build up their imagination; the field of science adds fuel to
the flame and the area of expertise has paid great attention to the science fiction film. In addition, policy environment
becomes more flexible and social aesthetic flavor changes with the times. All those factors contribute greatly to promoting
science communication in Chinese science fiction film.

Keywords: science fiction film; science communication; internet movie database; development trends
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A Research on the Science Communication Effect of Advertising:
A Neglected Social Function of Advertising

Yang Zheng Zhou Rongting

(University of Science and Technology of China, Department of Policy and Communication of Science and
Technology, Hefei 230026)

Abstract: Through an overall review of the social function of advertising, it is found that the research of advertising under
the current times pays insufficient attention to the science communication function of advertising. With the further integration
of survey and case study, the paper analyzes three different science communication functions of advertising, and illustrates
the positive and negative effects of advertising. In a nutshell, some suggestions are put forward based on different functions.
Keywords: science communication; social function of advertising; type of knowledge; rational appeal; science issues
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Construction and Innovative Practices of IBM Mainframe Science Base in Academy

Xu Ke Wang Zhenyu
(South China University of Technology, Guangzhou 510006)

Abstract: The construction of IBM mainframe science base in academy is not only filling the gaps in the domestic and
foreign mainframe science popularization, but also a new attempt to participate in the work of science popularization for
South China University of Technology (SCUT). Relying on SCUT’s rich software, hardware resources, and experiences in
mainframe related research, the science base launches mainframe science popularization work for the public, especially
young people in China. Advantages and characteristics of the science base are introduced; the innovative practices of science
base are deeply discussed from four aspects: the content of science education, talents team, science instruments and
practice methods; experience enlightenment, typical problems and the direction of improvements are also explored. All this
can provide references for science popularization in mainframe and computer discipline.

Keywords: mainframe; IBM mainframe science base; construction; innovative practice
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