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On a Research on the Present Status and Career Development Path of
Science Instructors in Science Centers in China

Zhang Caixia Yuan Hui
(China Science and Technology Museum, Beijing 100012)

Abstract: Special Committee of Science and Technology Museums made a survey on the present status of science instructors
in science centers in our country in 2015. On the analysis of some indexes on age structure, academic background,
professional title, annual income, on—the—job training and career contents, etc, this paper tries to come to a conclusion that
there exist a number of problems in the career of science instructors, such as unreasonable staff structure, unclear
professional orientation, not too smooth career promotion channels and unsystematic, and upgrade of on-the—job training
etc. In a nutshell, this paper comes up with some suggestions for the sound development, among which to establish the
career development path for science instructors by mainly analyzing the career orientation, career development ladder and
auxiliary mechanismis an important measure.

Keywords: science instructors; career development path; career orientation; career development ladder; auxiliary
mechanism
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On a Study of Emergency Science Popularization in Modern System of Science and
Technology Museum with Chinese Characteristics

Cai Wendong Pang Xiaodong Chen Jian Ren Hechun Wu Yanmin
(China Science and Technology Museum, Beijing 100012)

Abstract: Firstly, the paper analyzes the importance of emergency science popularization (ESP) and main problems of
ESP in China where the supply of ESP products is not enough, and the current resource sharing mechanism where the
public lack opportunities to obtain ESP skills training. Secondly, three advantages in modern system of science and
technology museum with Chinese characteristics are analyzed, it contributes greatly to the increasing number of the public
who accept education and acquire enlightenments from ESP, it in turn helps to enhance the public’s skills to deal with
emergencies and reduce development costs of ESP resources. Last but not the least, some suggestions are put forward in the
paper, such as the construction of education base, “light cavalry,” digital science and technology museum, and film and
television production base for ESP.

Keywords: modern system of science and technology museum with Chinese characteristics; emergency; emergency science
popularization; resource sharing
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A Research on Public Perception Influence Factors of Service Quality and Satisfaction of
Science Popularization Volunteer: A Case Analysis of Ningbo Science Exploration Center

Lv Jun Tang Shukun

(R&D Center of Science Communication, University of Science and Technology of China, Hefei 230026)
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Abstract: Through the empirical study, this article finds that the public perception influence factors of service quality of
science popularization volunteer comprises clothing instrument, service attitude, professional skills, responding efficiency,
as well as science information. Among the aforementioned factors, professional skills, responding efficiency and science
information exert significant influence on quality of service. Besides, the service quality have positive effects on public
satisfaction. There is a difference between different gender concerning their public perception on the popular science
volunteer service quality. Furthermore, the study shows that some effective measures need to be put in place to enhance the
service quality for current popular science volunteer.

Keywords: service of science popularization volunteer; perception influence of service quality; satisfaction
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On a Study of the Audiences’ Visiting Selection of Museum in Shanghai
on the Basis of Baidu Index

Zhuang Zhiyi
(Shanghai Science and Technology Museum, Shanghai 200127)

Abstract: With the development of computer and network, we have ushered into a ‘big data’ era. More and more people
have become accustomed to acquiring information from network. And the focus of development of museums has shifted from
‘collection” to ‘people’. On the basis of Baidu Index, the research is mainly about audiences’ time selection, place
selection, the useful information for selection, the decision maker for selection, motivation and preference of visiting
selection. On the basis of the study on the visiting selection, the suggestions for museum development are put forward in the
paper where a great deal of efforts shall be made in museum cluster, museum promotion, exhibition and education, the
application of new media, and diversity strategy.

Keywords: audience; visiting choice; museum; Baidu Index

CLC Numbers: N4 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2016.04.009

On a Survey on Audience’s Receptivity in Popular Natural Science Drama

Zhang Nan Song Yuan Hu Jining

(Beijing Milu Ecological Research Center, Beijing 100076)

Abstract: Popular science drama is a widely used method to popularize knowledge of natural science. The survey aims to
investigate the receptivity of audience in popular natural science drama. By analyzing data collected by questionnaire
investigation, audience’s attitudes and preference were analyzed. The conclusions obtained in the paper will make great
contribution to the prospective development of popular natural science drama.

Keywords: popular science education; natural science; popular science drama; audience; questionnaire investigation
CLC Numbers: N4  Document Code: A DOI: 10.19293/j.cnki.1673-8357.2016.04.010

On Counter Measures on Science Popularization in Beijing City under the New Situation

Zhu Shilong  Wu Jianmin

(Beijing Municipal Science & Technology Commission, Beijing 100195)
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