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On the Consumption Intention of MN-based Science Outreach Products:
A Research Based on the Theory of the Consumption Value

He Tongliang Zhou Rongting Li Yazheng

(Department of Science and Technology of Communication and Policy,
University of Science and Technology of China, Hefei 230026)

Abstract: Due to the increment of the information consumption, the process of informatization of science popularization
products is accelerated. Since consumer habits are changing, more and more mobile Internet science products appear on the
market. Therefore, to research the intention of consumer purchase science outreach products will help to promote the
development of MN —based science outreach products and have positive influence on the popular science information
construction. From three different research perspectives, namely the IT development, consumer intention and social
psychology, the study combines Sheth-Newman—Gross consumption value model with theoretical framework. The consumer
intention of MN-based science outreach products is analyzed by SEM, and the related influencing factors are verified. In a
nutshell, some targeted countermeasures and suggestions are put forward based on the research findings.

Keywords: Mobile Network (MN); MN-based science outreach products; consumption intention; consumption value
CLC Numbers: F273.2 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2016.04.001

On Path—dependence and Breakthrough of Science Popularization
under the Background of New Media

Zhang Jiachun

(Capital Normal University, Beijing 100037)

Abstract: New media serves as an important power in promoting social development. New media has exerted far—reaching
influence, brought new vitality, and changed the structure of time and space for science popularization. From that sense,
science popularization will place more emphasis on interactivity, participation and experienceing. But the current institutional
system of our science popularization does not accord with the needs for new media development, mainly featuring institution
dependence, technical track dependence and content dependence. In the presence of the trend of media convergence, the key
way for science popularization development is to positively transform the system and mechanism, establish a system that fits
new media, and cultivate and promote scientific culture that is in line with the feature of internet era.

Keywords: science popularization; new media; internet; scientific culture
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A Study on the Media Monitoring Approach for Science Communication
Wang Liming  Zhong Qi
(China Research Institute for Science Popularization, Beijing 100081)

Abstract: Media monitoring approach focusing on scientific texts can provide a reflection on the texture of public science

and reveal the different roles assumed by the media and other social groups during the communication of science. Texture





