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English Abstract

standardized administration, and governance technology, while enhancing citizens’ sense of
engagement, legal consciousness, and the ability to participate.

Keywords: scientific literacy; social governance; thought of governance; governance capacity

CLC Numbers: D630; N4 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2020.04.005

A Study on Affinity Construction in the Popularization Discourse in New
Media Contexts
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Liu Jianzhen

( College of Foreign Languages and Literature, Northwest Normal University, Lanzhou 730070 ) '
( College of Foreign Languages and Literature, Beijing Normal University, Beijing 100875 ) *

Abstract: This article analyzes popularization discourse about GM on three WeChat public accounts
in an attempt to identify the knowledge—oriented and reader—oriented discursive strategies for the
construction of affinity. It is found that the coding of the popularization discourse is characterized by
interactivity on the lexicogrammatical and semantic levels. Such a coding orientation plays an important
role in the construction of affinity and the realization of the writer’s stances.

Keywords: new media; WeChat public accounts; popularization discourse; affinity

CLC Numbers: G206 Document Code: A DOI: 10.19293/j.cnki.1673-8357.2020.04.006

Study on the Influencial Factors of the Popularity of Scientific Short
Videos: Taking Tik Tok Short Videos Presented by the Chinese Academy
of Sciences as an Example

Fan Yujing Tang Shukun Zheng Bin

('Science and Technology of Communication and Policy,

University of Science and Technology of China, Hefei 230026 )

Abstract: Short video has gradually become an important method for scientific communication, and its
expressive force and user foundation have attracted a batch of scientific research institutions to join in the
short video creator team. In the study, scientific short videos presented by Chinese Academy of Sciences and
its research institutes in the Tik Tok App are sampled to probe into the influence factors of video popularity
in a way of empirical research method. It is found that the number of fans of the short video uploader, the
viewing number of the topics, content type, narrative approach and expression style of information all affect
obviously the popularity of short videos. On the basis of summarizing the features of scientific short videos
published by Chinese Academy of Sciences and the analysis results, improvement suggestions of video
contents and communication strategy are put forward as references for scientific research institutions in their
making of short videos of better efficiency as a kind of scientific communication form.
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