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An Analysis of Factors Affecting Users’ Satisfaction of Youth
Network Science Popularization Channel Based on ACSI Model
——A Case Study of “Enlightenment on Scientific Principle” Channel

Zheng Jiuliang Tang Shukun

( Department of Science and Technology of Communication and Policy, University of Science and Technology of

China, Hefei 230026 )

Abstract: On the basis of the American Customer Satisfaction Index ( ACSI ) model and users’ characteristics
and needs of network science popularization platform, the paper constructs an evaluation index system of
users’ satisfaction of teens network science popularization channel. By adopting methods of SEM model
and questionnaire survey, the paper conducts an empirical research on the typical young people online
science popularization platform— “Enlightenment on Scientific Principle” channel, and attests to the
theoretical model and research hypothesis. Research shows that network science popularization channel
users’ perceived quality and perceived value have positive impacts on users’ satisfaction, whereas,
positive impact of users’ expectations on satisfaction has not been verified; users’ expectations impact
on perceived value is not obvious; users’ satisfaction is negatively related to users’ complaints and has
a positive impact on users’ loyalty. In a nutshell, a number of suggestions for this channel are put forward
based on the conclusions of the study.

Keywords: ACSImodel; users’ satisfaction; science popularization channel; empirical study
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An Analysis of Impacts of National Science Day Based on WeiBo and
WeChat——Take Official WeiBo and WeChat Public Account of National
Science Day as an Example

Li Dante Mo Yang

( School of Humanities, University of Chinese Academy of Sciences, Beijing 100049 )

Abstract: National Science Day is a big popular science event in China with significant impacts and recent
years have borne witness to rapid development in its online new media application. The research summarizes
the current development of official micro—blog and WeChat public account of National Science Day,

analyzes their impacts as well as the impacting factors, learns experience from the official micro—blog and
WeChat public account of other related activities in China and finally puts forward some suggestions. The

analysis indicates that there exists a certain gap between content features and service function of official
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micro—blog and WeChat public account of National Science Day and other related activities. Official micro—
blog and official WeChat public account play an active role in communication and promotion of this activity.
The paper suggests that efforts should be made to make big popular science activities in China develop in a
better manner by learning good experience and advantages of other activities.

Keywords: big popular science activity; National Science Day; new media influence
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A Comparative Study of Image of Scientists in the Eyes of the Middle
School Students between China and America——A Case Study of
Middle School Students in Beijing and Madison Heights

Zhou Qing' Fan Yuxuan® Liu Yanfeng’

( School of Humanities, University of Chinese Academy of Sciences, Beijing 100049 ) '
y y jing
( Bishop Foley High School, Madison Heights MI 48071, USA ) *
( Beijing Pharma and Biotech Center, Beijing 100193 ) °

Abstract: The image of scientists in youngsters’ minds is an important part of science communication.
The image of scientists affects the youngsters’ decision concerning whether they will take science-related
careers as their employment directions in the future. The issues regarding the image of scientists have
already drawn wide—ranging attention from researchers both at home and abroad. Whereas, the comparative
study on adolescents in different countries is still lacking. By utilizing questionnaire survey, the image
of scientists in middle school students’ minds in China and the United States is comparatively studied in
the paper, the findings in the research reveal that Chinese and American students still hold stereo—typed
impressions and opinions about scientists. The reason why high school students in the United States are
willing to become scientists is that scientists can make themselves world—renowned and naturally lead a
decent-life; while middle school students in China are willing to become scientists largely owing to their
parents’ expectations and the attitudes of people around them. In the eyes of middle school students in the
United States, scientists are merely a profession, they want to be scientists because of their personal interests
and motivations. However, Chinese students’ career choices in this regard are predominantly affected by
their parents, in the eyes of their parents, scientists are superb professions, which leads their kids to pick
up science—related careers as their prospective careers. In order to have the current situation changed, it
calls for the impartial reporting from the mass media and the right guidance from their parents and teachers
as well. Only by doing so, youngsters can have a better knowledge about scientists and the work they are
undertaking, so that they can make a more sensible and balanced choice when it comes to scientist—related
careers.

Keywords: image of scientists; DAST; science communication; scientific education
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