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Influence of Appearance on Residents’ Subjective Well-being

The Discussion on the Moderating Effects of Acquired Factors

GUO Ce

(The Office of Scientific Research, Zhongnan University of Economics and Law, Wuhan 430073, China)

Abstract: Based on the 2016 China Labor-force Dynamic Survey, the effect of appearance on residents’ subjective well-being and the acquired
factors of education and effort were empirically examined. The result shows that better appearance can help improve residents’” subjective well-
being; mechanism analysis shows that appearance affect residents”’ subjective well-being by influencing job satisfaction (income satisfaction and
promotion satisfaction) and life satisfaction (life choice and social network) ; improving the degree of education and effort helps to reduce the
impact of appearance on residents’ subjective well-being. The conclusions provide new empirical evidence for the relationship between

appearance and well-being, and provide new ideas based on the perspective of education and effort for residents to alleviate the “inequality”
caused by their natural appearance.

Keywords: appearance; subjective well-being; education; effort
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