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Effect Analysis of Advertising Appeal on Advertising Effect of Short-video
Adpvertising in Hotels: Mediating Role of Involvement

PENG Leiyi, LUQO Jianji
(Tourism Faculty, Zhejiang Business College, Hangzhou 310053, China)

Abstract: As an emerging media form, short video advertising attracts much attention from all parties due to its high commercial value. Based
on the elaboration possibility model, the influence between advertising appeal and the advertising effect of short-video advertising in hotels was
analyzed using structural equation modeling, with customer involvement as a mediating variable. Emotional appeal and involvement have a
positive and significant direct impact on advertising attitude, rational appeal and involvement have a positive and significant direct impact on
booking intention. Involvement plays a partial-full mediating role in the relationships between variables. Video duration and interaction metrics
play a moderating role in some paths, respectively. Therefore, hotels can strengthen and improve the advertising effect of short-video
advertising by mobilizing consumer emotions, highlighting the quality of product information, and focusing on the attributes of social media and
user analysis.

Keywords: short-video advertising; elaboration likelihood model; advertising effect; advertising appeal; involvement
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