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Influence of Brand Personification on Consumer Behavior: Research on Brand
Loyalty and Decision-making Based on Mediation Mediation Model
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Abstract: To explore the relationship and mechanism by which brand personification affects brand loyalty and consumer decision-making, a
survey was conducted on 310 consumers with product experience using the Brand Personification Scale, Brand Loyalty Scale, Consumer Decision
Scale, and Consumer Interaction Scale. The results indicate that brand personification has a significant positive predictive effect on brand loyalty
and consumer decision-making. Consumer interaction exerts a partial mediating effect in the relationship between brand personification and brand
loyalty, as well as between brand personification and consumer decision-making. Consumer type and product type (search/experiential) regulate
the mediating path through which brand personification affects brand loyalty and consumer decision-making through consumer interaction.
Specifically, compared to high ratings of consumer type and product type, low ratings of these factors lead to a more pronounced mediating effect
of consumer interaction between brand personification and brand loyalty, as well as brand personification and consumer decision-making. The
research results help to reveal the internal mechanism of how brand personification affects brand loyalty and consumer decision-making, and
provide certain theoretical and practical implications for enterprises to formulate differentiated brand personification marketing strategies.

Keywords: brand personification; brand loyalty; consumer decision-making; consumer interaction; product type; regulatory mediation model
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