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“Information First” or “Experience Priority”?

Influence of Contextual Product Displays on Consumers’ Purchase Intention

DU Zewen'?, ZHANG Yunmeng', YOU Yunmei®*, WEI Sheng'

(1. Business School. Harbin University of Commerce, Harbin 150028, China;

2. Heilongjiang Province Public Policy and Modern Service Industry Innovation Think Tank, Harbin 150028, China;

3. School of Creative Studies, Quanzhou University of Information Engineering, Quanzhou 362000, China;

4. Management School, Harbin University of Commerce, Harbin 150028, China)

Abstract: With the growing popularity of online shopping, how to effectively display online products has become a key concern for enterprises.

Based on the context clue theory and the unconscious goal theory, the influence mechanism of contextualized product display on consumers’

purchase intention was explored.

Three independent experiments were conducted to demonstrate that contextualized product displays

significantly enhance purchase intention, with perceived diagnosticity serving as a mediating mechanism. Furthermore, the construal level of

product slogans moderates this mediating pathway. These findings enrich the theoretical framework of product display contexts in online

shopping and can offer practical guidance for E-commerce retailers to optimize product presentation strategies.

Keywords: online product presentation; contextualized product display; perceived diagnosticity; construal level
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