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Abstract: The theory of Revenue Management (RM) was originated in aviation industry, with successful applications. Network is one
of the industries where RM can be applied. But there were few researches in that area. This article proposes a design of RM strategy
for Internet, similar to the techniques of RM used in airlines, which include network pricing, market segmentation and network
resource allocation. It will help to solve the problem faced by Internet networks of increased sale volume with no increased revenue.
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Fig. 1 Framework of network revenue management
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Fig. 6 Bid pricing of networks
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Fig. 7 Revenue management system of networks



