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Entrepreneur’s Role in the Technological Innovation Based on the
Theory of Principal and Agent
WANG Bangjun, ZHOU Min

School of Management, China University of Mining and Technology, Xuzhou 221008, Jiangshu Province, China

Abstract: The entrepreneur,as the leader of an enterprise, is the key factor in the enterprise’s innovation, and is also the principal
force in making that decision. But he will have to pay part of the cost in case of an unsuccessful innovation. So, it is essential to
cultivate the innovational motivation of the entrepreneur. In the first part of the paper, based on the theory of principal and agent,
a dynamic model is set up, considering that motivation in case of asymmetric information. The correlative parameters and solutions
of that mode are analyzedl. Furthermore, the entrepreneur’s innovational behavior in his decisions and the roles he plays in the
process of innovation are also discussed. Some helpful suggestions on innovation are given.
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On Construction of Culture Inside Editorial Board of Sci-Tech Periodical
WANG Hongchen,LIU Jiangiao
Editorial Department of Geomatics and Information Science, Wuhan University, Wuhan 430079, China

Abstract: A set of cultures inside editorial board must be set up to help the editorial board hold sustainable development.
Combined with the definition of culture inside editorial board, the contents of constructing culture inside editorial board and the
method for constructing culture inside editorial board are proposed. The contents of constructing culture inside editorial board are
developed and implemented through the practice of Geomatics and Information Science of Wuhan University.
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