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Research on the Information Design Methods in Digital Cultural Heritage
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Abstract: Digital Cultural Heritage (DCH) means to protect human’s remembering and enhance information perception. The paper
focuses on the study of information design method in DCH and provides an Information Design model originated from information
philosophy which includes information management, information representation and information communication in the DCH
projects. Information Design in DCH reveals rational intelligence in Science, emotional intelligence in Humanities and visual
intelligence of Perception and Recognition in Social Sciences and Humanities. And the paper gives a brief review on the digital
cultural heritage protection by achieving the culture systematic preservation, heritage sustainable development and civilization
effective broadcasting.
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Fig. 1

Workflow of information design
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Fig. 2 Model of information design in DCH
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Fig. 4 Research result
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