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Table 1 Questionnaire on users” behavioral motivation and users”

behavior of SNS
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Table 1 Questionnaire on users” behavioral motivation and users”

behavior of SNS (continued)
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Table 2 The relationship hypothesis of users”

motivations and behaviors

iy AT OCRIR) | H'5  SAT A OCRER)
HI  AFREIVAERR | HIO  BERIEALIK S
H2  ARREIUNEES | H20 ORISR
H3  AFRERALXZSYS | H21 AR
H4e  AFEBALKOUS | H22 A HMARE
H5 I 3% 52 B AL 3SR H23 HHEAX S
H6  BURM/NZENSE | H24  AHAMALXES
H7  BURM/NEAE | H25 A RSSO
H8 BURMEATIX 2 Y H26 AN AT 2
H9 PR IR M X A0 H27 AR/ 2 7
H10 PR AR M2 AR H28 MAMEAEIX 2 5
HIl 5PN ES T 2 H29 AR ALK 455
HI2  #EZ /N A H30 MAAE AT S F
HI3  thsetntxsy H31 S PRI N 25 2%
H14 #2445 H32 S RN 7=
HI5  HEeHAssis] | H33 BAMALX S
Hi6 RIS | H34  SAMALXES
H17  HAMENZRAE | H3S S HIMEALse ]
H18 PFRMEALIX 2

3 SCIEEIE
3.1 [EBE T R EEA

(BTN , B S B I 48 44 25 17 1)+ 28 R 2%
B FH P A S TR A X 42, D5 R AT T FH 452 I 245 11 3y
BUFIAT R 5325 o TR A 25 51 5 10 SCOF e AR AR AT, 36
I F TMSBAR IR AR TR SR 25 v R s i 3RA 1R 1)
B, I LURIEAE XN BIFFE S, R I 265 (0] 4 A 1
T RS IR B AL & ) 5 AH 245 1 O =X R 2
FE AR SE 2% B SN T R o AT R b e il )
4 500 43, s 302 1, S B TCRIRE A J5 ) A A3 AL ) 45
256157
3.2 HIREKIE

1) i FH] Cronbach’s o REUE M AE R EORAS K AR
IR — Bk . XA 256 A RR) A 4 B A T
A EEE ST, 45 3 (Cronbach’s /1 T 0.714~0.963 ; 5 T
FREALIA ) Cronbach’s a1 0.717~0.963 ) £ 12 7 5
PEREIG (R R 0.6 R 2 ] S BTk ) .

2) FFH AMOS21.0 X} 7M5B A 5 3 47 56 3iE 4 A -
IR o AT T AR TR () 00 B dis (3% 3) Bt 22 I 46
P HLRNAT R 28 1 N 48y (3% 4, o AVE o7
VPR 221H) o R4 UE - I AR Hh 4 15 RN sh LA
PEIIR AT HE 2 KT HLAUR IS



—t

34 www.kjdb.org Riz5482018,36(8)

3 ST B A B A R

Table 3 The results of data fitting degree analysis
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LG5S 1.588 0.032 0.048 0.963 0.913 0.919 0.927 0.929
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Table 4 Factor loading of measurable variable
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Table 5 Correlation coefficient analysis of users” behavior motivation of SNS
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Table 6 Correlation coefficient analysis of users” behavior of SNS
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Table 7 Users” behavior affected by users” motivation

AFREI SR et RRME R WA A AR NEdT HIXESH RS ISR
1 1 1 1 1 1 0.933 0.927 0.919 0.903 0.953
1 0.196 0.528 0.253 0.069 0.059
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Table 8 Contribution of users” motivation to users” behavior
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The relationship between user motivations and behaviors of SNS based on

neural network

LUO Zhixia'?, AN Jingwen’, WU Zhunan’

1. Yanching Institute of Technology, Sanhe 065201, China

2. School of Management, China University of Mining and Technology (Beijing), Beijing 100083, China

Abstract Following a literature review, based on the “profitability” motivation and “social profitability” behavior, this paper studies the

user’ s behavior of SNS. A research questionnaire is designed, the reliability and the validity of the scale are assessed, and the Neural
Network is used to analyze the contribution of the users” motivation to the behavior of SNS. It is shown that different motivations have
different effects on different behaviors. Various motivations contribute differently to the behaviors and a general tendency is seen as:
usefulness >self-presentation >recreation > accessibility > profitability > conformity >sociability. Finally, some recommendations are proposed to
run the SNS based on the analysis of the motivation and the users” behavior.

Keywords SNS(social network site); user motivation; user behavior; neural network




